


Showcasing the Sport
Bowlers Journal International is the oldest monthly sports publication in  
the world, having celebrated its 100th anniversary in 2013, and its editors 
and contributors collectively have earned more national writing awards  
than any other bowling publication. 

Each year, BJI offers 12 issues packed with. . .

Instructional Tips and Features

Ball Reviews

Event Coverage

Interviews

Bowling History

Personality Profiles

Monthly Columnists

Human Interest Features

Tech and Accessory Reviews

Nutritional Tips

98% 
of readers responded positively when 
asked if BJI Magazine meets their needs.

84%  
of readers rate the quality of the 
magazine high, or very high.
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Our Readers
Readers of Bowlers Journal International subscribe 
out of a fanatical passion for the sport. They are 
loyal tournament and league bowlers who love 
gleaning tips from the magazine to improve their 
games and staying up to date on the latest equipment, 
accessories, stories and news.

75% of our readers have been members of USBC 
for more than 20 years.

91% of our readers are in, or plan to bowl in, one 
or more leagues.

83% of our readers compete in one or more 
tournaments a year.

Bowlers Journal International subscribers largely are 
older, educated males who invest both their time 
and their money into the sport. Their relationship 
with the sport tends to be a longstanding and 
enduring one.

83% of our readers are older than age 50.  

89% of BJI readers are male and 11% are female.

78% have attended college, 13% have advanced 
degrees.

62% do not work in the bowling industry.

40% of our readers have incomes more than 75K.

45% are retired.

69% are married.

BJI AT A GLANCE 

58% of our subscribers keep a 
collection of their past issues.

37% of our readers share their 
issues of BJI with a friend.

*Monthly average based on 2025 
print orders.

ABOUT BJI
Our team of writers comprises 
decades of experience in the 
sport, unparalleled historical 
knowledge and many dozens 
of International Bowling Media 
Association writing awards.

THE BJI MISSION
Our goal is to honor the sport 
of bowling through great 
storytelling, impactful teaching 
that yields results and celebration 
of the sport’s history. 

18,000
22,000

Paid
Distribution*

Total
Distribution*
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Mixer

8  Right on Schedule
The PBA returns to its roots with  
10-event schedule on CW Network.

10  Greatness Defined
Analyzing EJ Tackett’s 2025 and his  
third consecutive POY award.

12  Open and Shut Case
Legendary Royal Pin Woodland isn’t  
going anywhere.

14  Conversation
On the settee with Women’s 
Championships record-holder  
Kayla Pashina.

16  Action
Hopefuls eye PWBA Regional Showdown.

Lessons

24  Drill Bits
McGrath’s impact; Be a sole man.

28  Training Camp
One small step, one giant leap.

32  No Holes Barred
Crazy eight.

The Back End

66  Legacy
The Iron Man remembered.

70  Yesteryear
Tiny problem makes big news.

72  Spare Me
The virtue of attentiveness.

More

4  From the Editor
by Gianmarc Manzione

6  The Big Picture

12  Generation Next

22  Angles
by Emily Sallee
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Features

38   Drilling Deep
Why urethane-ball restrictions were necessary and 
what impact they will have in reshaping bowling’s 
competitive landscape. 
by Gianmarc Manzione

46   Renaissance Man
Fero Williams has one goal — to serve the sport he 
loves. Over his career, he’s achieved that goal 
at many levels. 
by Mark Miller

52   Chemical Reaction
Recalling the moments that ignited bowling’s 
“soaker” era and analyzing its lasting influence. 
by Johnny Campos

60   On the Road Again
Ride along with a quintet of former collegiate 
rivals as they join forces as rookies on the  
PWBA Tour. 
by Emil Williams Jr.

The Sheet

On the Cover
Former Team USA star Fero Williams has made 
numerous stops throughout bowling along his 
road to being an ambassador for the sport.

photography

Todd Dring
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Hook 
Potential

Balls with higher breakpoint shape ratings have the potential to react more quickly & angularly when encountering 
friction areas on the lane. Balls with medium to lower breakpoint shape ratings tend to react more evenly & slowly when 
encountering friction areas on the lane.  

BALL MOTION POTENTIAL
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THE BJI BALL CHART/BALL REVIEWS

METHODOLOGY
The Bowlers Journal International Ball Motion Potential chart 

is designed to help bowlers understand which lane conditions are 
best suited for the most recently introduced bowling balls in the 
marketplace. Placement positions on the chart are based on the 
“out of box” surface from the manufacturer. Surface adjustments 
can impact a ball’s performance and, thus, its position on the chart.

The chart’s horizontal axis displays a ball’s approximate total hook 
in the presence of oil. While some coverstocks may have similar 
maximum, dry lane, or coefficient-of-friction measurements, their 
ability to traction in oil can vary significantly.

Balls with minimal hook potential are placed on the far left side of 
the chart. Balls offering a moderate degree of hook are placed in the 
chart’s middle section. Balls with the greatest hook potential in heavy 
oil are placed on the right side of the chart.

The chart’s vertical axis displays a ball’s breakpoint shape. Balls 
offering more skip/snap reaction are placed higher on the chart. Balls 
offering a smoother, more arcing motion are placed lower on the chart.

Chart placements are based on testing by BJI ball reviewer Vernon 
Peterson, selected bowlers with varying release styles, C.A.T.S. results, 
PBA player input, and discussions with ball company representatives.

HOOK POTENTIAL
35-45: Balls with lower total hook ranges, best suited for lighter 

oil concentrations. Players with slower speeds or higher rev rates 
may also prefer balls in this range for medium oil applications.

45-51: Balls with medium hook ability, best suited for the vast 
majority of “typical house shots” and some lower-volume Sport 
patterns. This hook range should be represented by the “centerpiece” 
ball in most arsenals.

51-60+: Balls with greater total hook, designed for heavier oil 
volumes. Players with higher speeds or lower rev rates, who need 
added lane traction, may also prefer balls in this range.

LENGTH RATINGS
8-12: Earlier rolling balls that read the lane sooner. These 

products generally come factory-sanded with lower grit surfaces, 
and match up well with speed-dominant styles and those bowling 
on longer patterns.

12-15: Medium-length balls that produce easier length through the 
midlane. Good for most house shots and medium-volume Sport patterns.

15-19+: Balls offering extra length for those bowling on lighter 
oil concentrations. Also beneficial for slower speed players, or those 
with higher rev rates needing added push downlane.

BREAKPOINT SHAPE
10-13: Slower-response balls that read the friction areas more 

gradually. This range may include balls with a urethane or mild 
reactive cover, designed for a smooth arc to the pocket. Can also help 
those with higher rev rates control motion and match up well from 
outside angles of attack.

13-15: Balls rated for slightly stronger and quicker reactions when 
encountering friction areas (as when the ball leaves the oil pattern). 
This range offers a balance of control and back-end angularity.

15-18+: Balls that respond more quickly and aggressively to 
friction areas. This range can help those with less hand action create 
more angularity near the pocket. Also preferred when playing deeper 
inside angles, which generally require more entry angle for above-
average pin carry.

BALL REVIEWS
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WE HAVE SIX TREATS FOR YOU this Halloween, and each 
will perform some tricks that can help you strike. Ebonite has 
brought us a new chapter in The One legacy, while DV8 offers 
the Mantra Solid to complement the Mantra Hybrid. Hammer 
introduces a surprise treat for Hammerheads in the form of 
the Black Widow Tour V1 — the first Tour edition of the Black 
Widow. Plus, Hammer has taken their hook level to new heights 
in the Maximum Effect. Storm, meanwhile, has developed a ball 
for heavier league patterns in the Equinox Solid, and Roto Grip 
decided to amp up the Rockstar in the new Rockstar Amped Up. 
Now, let’s dig in to determine which of these treats work best for 
your game… 

THE  TESTING: Stephen DeLong and I threw each ball more than 
25 times on two patterns: Stone Street, which is similar to what 
most readers face when bowling in league, and BJ, a modified ver-
sion of the 2019 USBC Open Championships team-event pattern 
with more volume, but still falling within the “sport” category. 
DeLong bowled with Webber International in college, helping that 
storied squad to two national-television appearances along the 
way. The two-hander works as a coach at Kegel Training Center. 
DeLong’s PAP is 5 7/8 over and 3/8 up with an RPM of 450 and a 
launch speed of 18.5 mph. His testing layout is 50 x 5 x 35. I used 
the same strong layout I have used for all balls reviewed in this 
column, but it now has a dual angle of 50/4/35 (4 x 3 x 2.5 in the 
VLS system). My axis point has evolved to 3 ¾ over and 5/8 up. 

Trick  
or Treat
by VERNON PETERSON

NO HOLES 
BARRED
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1. Ebonite The One Ovation
2. DV8 Mantra Solid
3. Hammer Black Widow Tour V1
4. Hammer Maximum Effect
5. Storm Equinox Solid
6. Roto Grip Rockstar Amped Up

OCTOBER 2025

SEPTEMBER 2025
Brunswick Combat 58.5 / 16.5
Brunswick Infinity Quest 60 / 15.5
COLUMBIA 300 Pulse 64 / 15.25
Motiv Primal Ghost 62.5 / 15
Motiv Steel Forge 58 / 16
Radical Guru Oracle 65 / 14.5
Radical Snapshot Hybrid 63 / 15.5
Roto Grip RST Hyperdrive Pearl 59.5 / 16
Track Theorem Solid 62.5 / 15.5

AUGUST 2025
900 Global Cove 63 / 15
900 Global Ember 58.5 / 16
Ebonite Entity 64 / 15
DV8 Severe Collision 58.5 / 15.5
Hammer Anger Solid 63 / 15
Hammer Bubblegum Vibe 58 / 16.5
Roto Grip Gremlin 58 / 16
Motiv Clutch Supra 58.5 / 15/5

JULY 2025
ABS Accu Drive V 58 / 16
Brunswick Ethos Solid  62 / 15
Columbia 300 Super Cuda Pearl 58.5 / 15.5
Radical Power Hitter 59 / 15.5
Radical No Doubt Solid 59.5 / 15
Swag Black Dragon 63 / 14.5
Swag The Judge 60 / 15
Swag  Unreal 58 / 15.5
Storm Hy-Road 40 58 / 16
Storm Ion Pro Solid 58.5 / 15
Track Paragon Shadow  62.5 / 15

RECENTLY REVIEWED
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JUNIOR GOLD
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It started with teens on parade and ended 
with a decorated professional athlete wearing 
a foam cheesehead crown.

And in between, what took place at the 
spacious Resch Arena in the self-appointed 
football Titletown of Green Bay was a 
raucous, intense and inspiring scene that 
left indelible impressions on the kids, adults 
and professional bowlers who attended the 
2025 Junior Gold Opening Ceremony and 
Professional Women’s Bowling Association 
Anniversary Open in the shadows of historic 
Lambeau Field.

“As a lifelong sports fan, I’ve always 
dreamt about bowling being in a stadium 
setting,” said Josie Barnes, following her 
236-191 win over top-seeded Kayla Smith in 
the title match. “Tonight felt like that. I was 
just happy to have had the opportunity to 
experience this.”

“The atmosphere was utterly insane,” 
gushed U18 Connecticut bowler Sean Buck, 
a Junior Gold veteran. “Just being in that 
environment, it was so awesome to see the 
sport thrive like that in front of all the kids. 

Especially the girls, who were able to see 
what they could be in, say, 10 years.”

In fact, visibility and aspiration were 
the very impetus, intent and goal. The 
dovetailing of the Junior Gold Opening 
Ceremony with the PWBA stepladder 
finals offered an opportunity to showcase 
the USBC/BPAA-subsidized women’s pro 
tour, celebrate 10 years since its return, 
and emphasize bowling’s aspirational 
element to the sport’s most dedicated and 
determined teenagers.

“To keep it interesting and exciting, we 
try to bring something new to the opening 
ceremony every year,” said USBC Executive 
Director Chad Murphy. “A national 
championship that qualifies kids for Junior 
Team USA makes Junior Gold special. How 
do we improve on that experience?”

The answer that led to the 2025 
collaboration was provided by PWBA 
champion Stefanie Johnson during the 2018 
opening ceremony at the American Airlines 
Center in Dallas. Watching the annual 
parade of states, which was followed by an 

elaborate light show dance performance, 
Murphy recalled that Johnson leaned in and 
said, “We should have a PWBA event with 
the opening ceremony.”

According to Murphy, combining the 
opening ceremony and a televised PWBA 
stepladder show was actually scheduled 
for the 2020 Junior Gold event in Las Vegas, 
but the COVID-19 pandemic scuttled 
those plans. It took several years to get the 
event back to pre-Covid levels, and several 
scheduled venues weren’t a good fit. The 
2025 opener at the Resch Center provided 
the perfect opportunity.

And the perfect venue.
The 10,000-seat multi-purpose arena, 

which is home to both the University of 
Wisconsin-Green Bay men’s basketball 
program and the Green Bay Gamblers ice 
hockey team, transformed neatly into a 
four-lane bowling stadium, replete with a 
video scoreboard hovering over the lanes and 
horseshoe seating for 7,000.

With parents seated alongside the lanes 
and the front end of the arena cordoned off 

for the nearly 3,000 Junior Gold athletes, 
the bowlers entered, state by state, filling 
in the remainder of the seats. With 
appropriate pomp and circumstance, 
Junior Team USA members and Dexter All-
Americans were given special recognition, 
and a 13-year-old bowler from Hawaii 
showed the poise of a budding star in 
singing The Star-Spangled Banner. 

The setting was eye-opening for finalists 
Nora Johansson of Sweden, Colombia’s Rocio 
Restrepo, Great Britain’s Verity Crawley, 
Barnes and Smith. 

“I honestly never thought bowling 
could have this,” said the emotionally 
overwhelmed Crawley. “Bowling is so niche 
and we’re all so passionate about it. The fact 
that we can produce it on a stage like this in 
Green Bay, Wisconsin, is incredible.

“And for that stage to include so many 
youth bowlers is amazing. They’re the future, 
so it’s important that we help them. This was 
monumental in growing the sport.”

“To be in a crowd like this with all 
these kids, all of whom look up to you, is 

unbelievable,” added Restrepo. “The kids 
were having fun. It’s great for women’s 
bowling and for younger generations to see 
what they can look forward to. It was a once-
in-a-lifetime experience.”

“Just walking out there was amazing,” 
said Johansson, who as the five seed 
was, indeed, the first to be greeted by the 
eager juniors.

But with the exhilaration that an event 
like the final in Green Bay also comes 
heartbreak for four of the five finalists, and 
Johansson was the first to feel the sting. 
The athletic Swede started strong and, 
despite failing to clean up a split in the 
fourth frame, led throughout her match 
against Restrepo. That is, until the ninth 
and 10th, where she once again left splits, 
settling for 209. Restrepo responded with 
a critical strike and 10-pin conversion to 
edge Johansson by six pins.

Fighting back tears on the long walk 
through the arena tunnel to the locker room 
the bowlers were sharing, Johansson tried to 
cope with the cruel late-match leaves. 

“I made a bad shot early in the match,” 
she said. “But I threw good shots in the last 
two frames. Maybe a 10 pin, but not 2-8-10. 
Mentally, that was tough. I was trying to 
hold it together. It was amazing out there 
and I wish I could bowl more games.”

Restrepo’s streak would be short-lived, 
as Crawley struck in five of six frames 
in the middle of the second match and 
again in the 10th to defeat the Colombian, 
212-193. 

Back-to-back wins proved too much for 
Crawley as well, as opens in the fifth and 
seventh allowed Barnes to coast to a 214-
194 victory and spot in the title match.

“Honestly, I’m proud of my finish,” said 
Crawley. “I’ve had a rough season. After 
the U.S. Open, I worked on a new plan for 
this event, and I stuck to that plan. I saw a 
lot of growth and that makes me proud.”

The finale offered an interesting pairing, 
with collegiate champions-turned-coaches 
facing off for the $20,000 title. Smith, a 
24-year-old lanky lefty, had earned three 
collegiate titles at McKendree University 

SAY 
CHEESE!
Rolling cameras and a packed arena greeted PWBA stars in Green Bay.

The Sheet, November 2025

Ball Reviews, October 2025

PWBA Anniversary Open, September 2025



BJI readers are 
influenced by 
your ads!
Among the purchases generated by our readers’ 
engagement with ads they encounter in Bowlers 
Journal International, our BJI readership survey 
indicates that these tend to be the most common:

Balls 93%

Cleaners 51%

Bags 29%

Polishes 26%

Grips 24%

Shirts 23%

Wipes/Towels 19%

Wrist Devices 17%

Most of our subscribers keep a collection of their 
past issues and 37% report that they share their 
issues of BJI with a friend. We have a print and 
digital version of the magazine, which means 
readers have options when getting their bowling 
information.
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Maximum 
Exposure
As the bowling industry’s premier monthly 
consumer magazine, Bowlers Journal International’s 
editorial team approaches each year with a number 
of set events and issue themes planned. However, 
the magazine’s editorial approach always remains 
nimble enough to pivot whenever fascinating figures, 
stories or events emerge. 

Here is a look at a typical year of BJI content:*

January: Players to Watch
February: Annual Amateur Tournament Calendar
March: College Championships Preview
April: U.S. Open Recap
May: USBC Intercollegiate Team Championships
June: ​PWBA Tour Season Kickoff
July: PBA World Championship
August: BJI All-American Teams
September: USBC Open/Women's Championships
October: College Preview
November: Pro-Tours Season in Review
December: Tech & Gear Christmas Gift Ideas

*subject to change

Important Dates

Month Ad Space Reserve Date Ad Due Date

January December 5 December 11 

February January 5 January 13 

March February 5 February 12

April March 5 March 12

May April 6 April 13

June May 5 May 12

July June 4 June 11

August July 6 July 13

September August 4 August 11

October September 4 September 10

November October 5 October 12

December November 5 November 11
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Social Media
BJI also engages its followers on Instagram, Facebook 
and X (formally Twitter), offering real-time, behind-
the-scenes reporting from major events, previewing 
upcoming issues, delivering breaking news and more.

Digital Bowlers 
Journal 
Magazine
Bowlers Journal also offers a digital magazine in an easy-
to-use modern format for readers. The digital magazine 
provides readers with all the same great content as the 
print magazine, but right at their fingertips.

*Monthly average based on 2025 digital subscribers.

14,000+ Facebook
Followers

11,000+ X (formally Twitter)
Followers

4,700+ Instagram
Followers

620
1,000

Paid
Distribution*

Total
Distribution*
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Display Ads

Ad Size 1x 6x 12x 24x 36x

Full Page $1,800 $1,700 $1,600 $1,400 $1,200

Spread $2,880 $2,680 $2,580 $2,180 $1,880

2/3 Page $1,188 $1,088 $1,088 $888 $788

1/2 Page $900 $800 $800 $700 $600

Special Positions

Covers 1x 6x 12x 24x 36x

Inside Back $1,920 $1,820 $1,720 $1,420 $1,220

Page One $1,980 $1,880 $1,780 $1,480 $1,280

Inside Cover $2,040 $1,940 $1,840 $1,540 $1,340

Back Cover $2,160 $2,060 $1,860 $1,660 $1,360

Marketplace

Description Size Rate

(A) Half Horizontal 7" W by 4.875" H $750

(B) Standard Quarter 3.375" W by 4.875" H $500

(C) Medium Box 3.375" W by 3.375" H $375

(D) Business Card 3.375" W by 2.25" H $275

(E) Small Box 2.25" W by 2.25" H $175

To secure advertising space in Bowlers Journal, or if 
you have any questions about advertising opportunities, 
please contact Client Services.

Client Services
Phone: 817.385.8210
ClientServices@bowl.com

BOWLERS JOURNAL DISPLAY ADVERTISING
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BOWLERS JOURNAL DISPLAY ADVERTISING

SIZE:

4.5”w x 10”h

L IVE  AREA:

7”w x 10”h

TRIM S IZE :

8”w x 10.75”h

BLEED S IZE :

8.25”w x 11”h

SIZE :

7”w x 4.875”h
SIZE :

3.25”w x 10”h

ALL PUBLICATIONS
MECHANICAL PROBLEMS

IT IS RECOMMENDED THAT A COLOR  
PROOF ACCOMPANY COLOR MATERIAL.

Publisher assumes no responsibility for color if 
matchprints are not furnished.

A laser printout is required for ads. Faxed printouts for 
emailed or posted ads are acceptable.

Publisher reserves the right to reject any advertisement 
that is not in keeping with the publication’s standards.

In the event of late materials for a scheduled ad, 
publisher reserves the right to run the company’s 
previous ad. 

All advertising that bleeds off the page must have 
a 1/8-inch (.125”) bleed on all sides. Note: To run a 
fractional that bleeds off the page, please call for 
further specifications and sizes.

Publisher reserves the right to re-size, rebuild or otherwise 
reproduce any ad that is not to size, or that does not 
meet specifications. Ads created or corrected by Bowlers 
Journal are subject to applicable production charges at the 
publisher’s current rates: $125 per hour. Two-hour ($250) 
minimum. These charges are non-commissionable.

DIGITAL SPECIFICATIONS
We accept files from all major Mac and PC creative 
applications, including: Quark, Adobe Illustrator, 
Photoshop and InDesign. We also accept PDFx1-a print-
ready PDFs generated from these programs.

Suggestions to Meet Deadlines:

	 Place files (layout, fonts, images, etc.) into a folder and 
use a file compression utility such as Stuffit (Mac) or 
WinZip (PC) to compress the folder.

	 Include all support files, i.e., tiff and EPS graphics, 
fonts, text files, etc. Each photo and art should be 
built to printer’s quality specifications of 300 dpi at 
100% of size used before making final file. 

	 Include all fonts — screen fonts, printer fonts, and 
fonts included within EPS graphics. Or, create 
outlines of fonts.

	 Remove Spot, RGB, Pantone or Trumatch colors and 
convert to the CMYK colorspace.

	 Submit final layouts at 100% for quality control.

	 Indicate all special instructions on the printouts or 
within your PO.

	 Avoid special characters in file names, e.g., slashes, 
apostrophes, quotes, question marks, etc.

INCLUDE ADVERTISER’S NAME IN SUBJECT HEADING.

FULL PAGE*B2-PAGE SPREAD*

1/2-PAGE SPREAD

A

C

SIZE:

2.125”w x 10”h

L IVE  AREA EACH PAGE:

15”w x 10”h

TRIM S IZE :

16”w x 10.75”h

BLEED S IZE :

16.25”w x 11”h

SIZE :

15”w x 4.875”h

TRIM S IZE :

16”w x 5.25”h

BLEED S IZE :

16.25”w x 5.5”h
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MECHANICAL POLICIES & DIGITAL SPECIFICATIONS

INTERNATIONAL BOWLING CAMPUS  n  621 SIX FLAGS DR. ARLINGTON, TX 76011 
BOWLERSJOURNAL.COM  n  800-514-BOWL (2695) 

BOWLERS JOURNAL MARKETPLACE
MECHANICAL POLICIES & DIGITAL SPECIFICATIONS

ALL PUBLICATIONS
MECHANICAL PROBLEMS

IT IS RECOMMENDED THAT A COLOR  
PROOF ACCOMPANY COLOR MATERIAL.

Publisher assumes no responsibility for color if 
Matchprints are not furnished.

A laser printout is required for ads. Faxed printouts for 
emailed or posted ads are acceptable.

Publisher reserves the right to reject any advertisement 
which is not in keeping with the publication’s standards.

In the event of late materials for a scheduled ad, publisher 
reserves the right to run the company’s previous ad. 

Publisher reserves the right to re-size, rebuild or otherwise 
reproduce any ad that is not to size, or that does not 
meet specifications. Ads created or corrected by Bowlers 
Journal are subject to applicable production charges at 
the publisher’s current rates: $125 per hour. Two-hour 
($250) minimum. These charges are non-commissionable.

DIGITAL SPECIFICATIONS
We accept files from all major Mac and PC creative 
applications, including: Quark, Adobe Illustrator, 
Photoshop and InDesign. We also accept PDFx1-a print-
ready PDFs generated from these programs.

Suggestions to Meet Deadlines:

n Place files (layout, fonts, images, etc.) into a folder and 
use a file compression utility such as Stuffit (Mac) or 
WinZip (PC) to compress the folder.

n Include all support files, i.e., tiff and EPS graphics, 
fonts, text files, etc. Each photo and art should be built 
to printer’s quality specifications of 300 dpi at 100% of 
size used before making final file. 

n Include all fonts — screen fonts, printer fonts, and 
fonts included within EPS graphics. Or, create outlines 
of fonts.

n Remove Spot, RGB, Pantone or Trumatch colors and 
convert to the CMYK colorspace.

n Submit final layouts at 100% for quality control.

n Indicate all special instructions on the printouts or 

within your PO.

n Avoid special characters in file names, e.g., slashes, 

apostrophes, quotes, question marks, etc.

DESIGN SERVICES
Marketplace ads can be created for a fee. 

Colors - Black, Red, Gray, Blue, Green - or brand related

Type - Helvetica, DIN, or brand related font -  if provided.

Hourly rates apply.

INCLUDE ADVERTISER’S NAME IN SUBJECT HEADING.

Ad Size B - $300

SIZE :
3.4206”w x 2.1639”h

Ad Size C - $225
SIZE :

2.2065”w x 2.1216”h

Ad Size A - $375
SIZE :

3.4206”w x 3.3954”h

Ad Size D - $750
SIZE :

7.1039”w x 4.5393”h

Ad Size E - $500
SIZE :

3.4286”w x 4.5266”h

NOTE: These are all 1x 
pricing, No bulk discounts.
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MARKETPLACE
MECHANICAL POLICIES

IT IS RECOMMENDED THAT A COLOR  
PROOF ACCOMPANY COLOR MATERIAL.

Publisher assumes no responsibility for color if 
matchprints are not furnished.

2) A laser printout is suggested for marketplace ad 
submissions.

Publisher reserves the right to reject any advertisement that 
is not in keeping with the publication’s standards.

In the event of late materials for a scheduled ad, publisher 
reserves the right to run the company’s previous ad. 

Publisher reserves the right to re-size, rebuild or otherwise 
reproduce any ad that is not to size, or that does not 
meet specifications. Ads created or corrected by Bowlers 
Journal are subject to applicable production charges at 
the publisher’s current rates: $125 per hour. Two-hour 
($250) minimum. These charges are non-commissionable.

DIGITAL SPECIFICATIONS
We accept files from all major Mac and PC creative 
applications, including: Quark, Adobe Illustrator, 
Photoshop and InDesign. We also accept PDFx1-a print-
ready PDFs generated from these programs.

Suggestions to Meet Deadlines:

n Place files (layout, fonts, images, etc.) into a folder and 
use a file compression utility such as Stuffit (Mac) or 
WinZip (PC) to compress the folder.

n Include all support files, i.e., tiff and EPS graphics, 
fonts, text files, etc. Each photo and art should be built 
to printer’s quality specifications of 300 dpi at 100% of 
size used before making final file. 

n Include all fonts — screen fonts, printer fonts, and 
fonts included within EPS graphics. Or, create outlines 
of fonts.

n Colors will be converted to CMYK colorspace.

n Submit final layouts at 100% for quality control.

n Indicate all special instructions on the printouts or 

within your PO.

n Avoid special characters in file names, e.g., slashes, 

apostrophes, quotes, question marks, etc.

DESIGN SERVICES
Marketplace ads can be created for a fee. 

Hourly rates apply.

DEADLINES
Space: Confirm space option by the 5th of the month prior 
to publication.

Materials: Must be received by the 10th of the month prior 
to publication.

INCLUDE ADVERTISER’S NAME IN SUBJECT HEADING.

A

B

C

D

E

A
Half Horizontal
(7”w x 4.875”h)
$750 per issue

B
Standard Quarter 
(3.375”w x 4.875”h)
$500 per issue

C
Medium Box
(3.375”w by 3.375”h)
$375 per issue

D
Business Card
(3.375”w x 2.25”h)
$275 per issue

E
Small Box
(2.25”w x 2.25”h)
$175 per issue

NOTE: These are all 1x 
pricing, No bulk discounts.
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