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Before we begin 

• Social Media Platforms 

– Facebook 

– Twitter 

– YouTube 

• Questions to ask yourself 

– Why should I jump on board? 

– What platforms should I begin with? 

– Who should manage my social media? 

 



Why Social Media 

• Growing (especially among youths!) 

– 1995 – 16 mil. Internet users 

– 2011 – 2 bil. Internet users 

• Generate conversation = engage consumer 

• Minimal cost to you 

 



Facebook 

• Create a page – must have a 
personal 
– Local business or place 

– Add information and create your 
profile 

– Invite friends to “like” you 

• Update 5-7 times/week 

• Photos, photos and more photos 
– 30 bil./year 



Facebook 

https://www.facebook.com/BanderaBowlingCenter 
Increase search engine optimization! 



Facebooks 

• Ideas for posts 
– Photos, photos and more photos 

– Ask questions 

– Keep statements, promotions, etc. short 

– Encourage activity in-center 
• Example: “tag yourself for an f/b discount” 

• Ads = purchasable (invites people to like you and 
promotes posts to “non-likers”) 

• 48% of 18-34 year olds check Facebook before 
getting out of bed 



Twitter 

• Create your account (no personal needed) 

• Handle (example: @tenpinalley) 

• Hashtag (#bowling) 
– Search the name of your center to find conversations 

(users don’t always tag) 

• Ideas for posts 
– Character limits force you to be creative with your 

posts. 

– Fun facts or figures 

– Retweet (RT) other’s Customer Service 



Twitter 



YouTube 

• Excite the consumer through visual aids 
• Create your channel 
• Ideas for posts:  

– Promotional video of center and center features (add 
music) 

– Beginner bowling tips 

• Videos should ALWAYS be under 2 minutes 
• Videos uploads should be shared on Facebook 

and Twitter 
– Get Photo/Video Permission 

• 600 uploads per minute 



You Tube 



Social Media 

• In-center 

– Stickers & decals available for download 

– Include icons on everything consumers see 

• Share links on your website! 

• All communication pieces you publish should 
have a “LIKE us on Facebook!” or “Follow us 
on Twitter” or “Subscribe to our You Tube 
Channel” 



Closing 

• All past webinars available on BOWL.com/youth 

– 2014 webinars will be posted soon! 

• Questions? 

• Happy holidays! 


