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Before we begin 

• First Tuesday of each Month – 1:00 PM CST 

• Next webinar: April 2, 1:00 PM CST 
– Getting Your Flyers Into The Schools. 

– www.bowl.com/youth 

• Please re-register for future webinars by visiting: 
http://www.bowl.com/Youth/What_Else/Webinars/ 

• Recording webinars? Yes! 

• * 6 to mute your phone 

• Please save questions till the end 
– Write it down so you don’t forget  

 



Agenda 

• Learning about the 
youth of today 

• Review “The Three 
Things” 

• Explore other 
center’s successes 

• Questions 

 



Youth of Today 

• Understanding our customer 

– Who are they? 

– What do they want? 

– When do they want it? 

• Improving their center experience 

– Providing options 



Youth of Today 

• An estimated 50 million children, ages 6-18, 
participate in at least one organized sport 
regularly.   

• Less than 200,000 bowl in certified play (<1%) 



Bowling vs. Other Sports 

• What bowling offers 

• No one sits on the 
bench 

• Good for kids of all 
abilities 

• Scholarships 

• Affordable 

 

• What other sports offer 

• Team-based 

• Age divisions 

• Small player to coach 
ratio 

• Short season 



The Three Things 

•1. A System 

•2. Marketing 

•3. Coaches 



A System 

• Webster’s definition 

• Youth bowling’s definition of a system 

– A natural progression 

• It’s all about providing options 

 



YOUTH LADDER 

Youth/Adult 
league 



Think about it… 

• How many of these programs do 
you offer in your center(s)????? 

 



Marketing 

• In center 
– Monitors, posters, table tents, banners, blast offs, 

flyers 

• Outside the four walls 
– Flyers in schools, churches, day cares, community 

outreach events, mailers 

• E-marketing 
– Website 

– Social Media 

– E-mail 



Youth Resource Center 

• www.bpaa.com/youthresourcecenter 
– Password: youth 

– Youth Development Guide coming soon! 

http://www.bpaa.com/youthresourcecenter


Coaches 

• Simply said… 

– You HAVE to have them 

– Coaching = retention 

– Twist some arms 

• Parents, area high school/collegiate players graduating 
youth bowlers, league bowlers, center staff 

• USA Bowling Coaching program 

– Volunteer coaches training 

– www.bowl.com/usabowlingcoaching 



Examples 

West  Acres Bowl 

& 

Rab’s Country Lanes 



West Acres Bowl 

• GM – Ray Baty 

• Wichita, Kansas 

• 36 Lanes 

• 497 Certified Youth in 2011-2012 season 

• 13.8 per lane = no. 1 in U.S. 



West Acres Bowl 

• The System 

– Current League Schedule 

When Ages Name Length Coaches 

Monday PM Youth/Adult Youth/Adult Pizza 12 weeks No 

Tuesday PM 3-6, 7+ After School league 16 weeks Yes 

Tuesday PM Min. 175 Average Uphill Battle Scholarship 12 weeks Yes 

Thursday PM New Bowlers 8 for 8 league 8 weeks Yes 

Saturday AM 3-5, 6-8, 9-11, 12+ Saturday AM Juniors 16+16 weeks Yes 

Saturday PM New Bowlers 8 for 8 league 8 weeks Yes 

Sunday PM 8-14 USA Bowling 8 weeks Yes 



West Acres Bowl 

• Marketing 

– Flyers in the Schools – no. 1 

– In center propaganda 

• Customer service - greeters 

– E-blast 

– Mailers 

– Website/Social Media 

 



Rab’s Country Lanes 

• Proprietor, Frank Wilkinson 

• Staten Island, New York 

• 48 Lanes 

• 570 certified youth 2011-2012 season 



Rab’s Country Lanes 
• The System 

When Ages Name Length Coaches 

Tuesday PM Open, 
advanced 

Team USA Experience – no 
commitment 

12 weeks, Spring Yes 

Tuesday PM 5-20 Battle of the Schools 8 weeks, Spring Yes 

Wednesday PM U5 8 for 8 league 8 weeks 
Spring & Summer Sessions 

Yes 
 

Wednesday PM New Bowlers USA Bowling 101 10 weeks 
Spring & Summer Sessions 

Yes 

Wednesday PM 8-12 USA Bowling 10 weeks 
Spring & Summer Sessions 

Yes 

Wednesday PM 
or Friday PM 

U14 Spring Youth Bowling Club 8 weeks, Summer Yes 

Friday PM 5 divisions 
 

Country Pro Shop Juniors 8 weeks, Summer Yes 

Saturday AM U20 Junior Scholarship Doubles 16  weeks, Spring-Summer Yes 

Saturday PM U20 SI USBC Youth Leaders Triplets 12 weeks Yes 



Rab’s Marketing 

• In-center propaganda 

• Social media 

• E-blast 

• Community outreach events 

• Blast offs 



Rab’s Marketing 



Rab’s Marketing 



Rab’s Marketing 



Questions? 

• Thank You! 

• Emily Maier 

• Youth Development Manager 

• International Bowling Campus 

• emaier@ibcyouth.com 

• 817-385-8339 


