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http://campus.kellerisd.net/schools/ski-115/PE/Pages/default.aspx
http://www.davidson.k12.nc.us/education/school/school.php?sectionid=5282
http://www.twu.edu/teacher-education/curriculum-instruction.asp
http://ccsd.net/district/directory/
http://www.iplag.org/
http://dfwruns.com/
http://www.doe.in.gov/idoe/contact-indiana-department-education
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1) Request & review proprietor kit   

2) Research local PE teachers (*promote in center) 

3) Review marketing material & equipment prices 

4) Define program length, resources and rotation 

5) Construct email explaining program 

6) Schedule 1-3 week equipment rotation 

7) Communicate with local media  



• Directly to end user   PE Teacher  

       Coach  
       Wellness Leader  

• Type of communication 
      Face to Face – bowling customers 
      Social Media 
      Email – Y.R.C examples  

• What to communicate 
 Equipment availability  
 Why Bowling is a Healthy Way to Live 
 Inclusion, cross curricular learning & educator vocabulary  

• End with Action Item  
      Email bowling center for equipment 
      Visit the center  
      Tell us when you want the equipment 



Beyond the PE Teacher:  

 Facilities Manager (District or School Level) 

 School Counselor (School Level) 

 Curriculum Coordinator (District Level) 

 Physical Education Coordinator (District) 
  

Location: 

Local Association to School  

Bowling Center Pick-Up/Drop off Location 

School to School  

District to School  
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http://www.bowl.com/Youth-Resource-Center/Bowlers-Ed/
http://bowl.com/Youth-Resource-Center/Bowlers-Ed/


Contact:  

Sean Clancy 
Bowler’s Ed Brand Manager  

817-385-8459 or sclancy@ibcyouth.com  
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